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Aniva          
        

OTx ,  

The  prime  focus:    
Orthopedics & Chronic pain, , 

 and General health

Additionally          
      Anivagene    

 
 

To provide scientific evidence  
 

 
 

 

In  order  to  enrich  its  product  portfolio     
 

          

To establish its position as a regional health care player  
         
         

 

To that end we have been excibiting constantly since 2017 
in Vitafoods Europe with stand, where in 2024 our stand 
was rewarded with THE GOLD PRIZE

we believe in the future of validated biomolecules as  
one the majors pillars for our health care and wellbeing.  

           
 

           
 

        



V I S I O N ,  
V A L U E S , 

S T R A T E G I E S , 
P E O P L E

VISION

Our vision is to become a leading regional player in the OTx and 
Nutri/Functional cosmetic health care sector. We will be recognized 
as an interactive and collaborative platform with our business 
partners and the community of clinicialns and pharmacists at large. 
We aim to become a pioneering brand and market-maker platform 
that develops and markets targeted OTx for autoimmune and chronic 
patients, as well as Functional & Nutri-cosmetic products for all 
derma needs and problems.

VALUES 

A common denominator in our business is the concept of 
innovation and quality, covering everything from the selection of 
our R&D team and partnerships to the suppliers, manufacturers, 
distribution partners and to our business practices. And, to reach 
our target, we have a set of values that we apply to our business, 
like we do to our lives: Integrity, Openness, Flexibility, Punctuality.

STRATEGY

Aniva International is a regional OTx market player through the 
development, acquisition, co-owing and co-marketing 
representation of innovative OTx products, Nutri & Functional 
cosmetics which provide the patients with the opportunity to 
pursue improved quality of life and experience a better sense of 
well-being.

To corporate strategy of Aniva International focuses on the 
following key components:

1. Develop and adhere to the company's unique business model
of establishing an interactive and collaborative platform with
its network of R&D partners, university incubators, active
ingredient innovators and regional distributors, in order to
develop, promote and establish its core brands.

2. Focus on continuous product innovation, with particular
attention to efficacy, safety and quality.

3. Exhibit consistent operational excellence.
4. Optimize its geographic coverage.
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PEOPLE

Aniva International comprises a multicultural group of people with 
a long and successful track record: professional with a solid 
experience in international business development, scientists with 
years of research and academic excellence and people with long 
manufacturing experience.

We are dedicated to build an entrepreneurial culture where our 
employees feel inspired and rewarded and have the opportunity to 
demonstrate their skills and abilities.

We foster to create an environment that offers the people the 
experiences and the means to reach their potential.



A F F I L I A T E S

Aniva Pharma Hellas

Aniva Pharma Hellas has been set in order to meet the growing 
demands of the autoimmune and chronic disease patients for the 
OTx products and adjuvant therapies.

Aniva Pharma Hellas is a fully operational marketing, sales and 
distribution entity focused in selective therapeutic areas, such as 
Neurology, Rheumatology, Gastroenterology, Orthopedics & 
Chronic pain, Endocrinology, Ophthalmology and General health, 
by promoting bio-marine US and European patent based 
nutrient for medical purposes, as well as selected blends of 
natural biomolecules and microbial flora.

Aniva Pharma management team has a solid Scientific 
background, extensive Managerial and Commercial experience 
and in depth knowledge of the Greek Pharmaceutical and OTx 
market through senior  management positions holding in large 
pharma entities and research academic institutions.

Aniva Pharma Cyprus

Aniva Pharma Ltd with business offices in a vibrant Business area of 
Nicosia is dedicated in marketing and promoting broad range of 
Health Care products. Aniva Pharma through its business 
collaborations and partnerships with well-established and start-ups 
has the privilege to introduce in the Cypriot market well known 
Greek and other forefront novel and innovative European brands.

Aniva Pharma Ltd has a well-trained, young and dynamic team 
lead by people with successful track record, in-depth market 
knowledge, leading age capabilities in the health care sector with 
focus in the pharmacy environment. Additionally, it has established 
partnership and alliances with leading wholesalers and logistics 
companies in order to institutionalize its business process and 
practices so it can be of an added value partner to the pharmacies, 
health professionals and finally at its end customers at large.
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G L O B A L  
P R E S E N C E Aniva International has an increasingly global presence with a network of affiliates, partners and distributors across 

many regions. This presence encompasses four major geographic areas, Europe, CIS, MENA and South East Asia. 
Through this network Aniva brands are already distributed in more than 27 countries.

Aniva Int. serves its distributors and partners through a central logistic hub in Athens and also through its four 
associated factories in the UK, Norway, Belgium, Spain and Greece.

27+
C O U N T R I E S

30+
DISTRIBUTORS
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P A R T N E R I N G
W I T H  A N I V A



Therapeutic Focus Areas:

•
•
•
•
• s Chronic 
• Endocrinology
• General health

By the term OTx we define “prescribed non-prescription products”.

What are Νutraceuticals?

Nutraceuticals differ from food supplements in the following ways:
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OTx
prescribed
       non-prescription
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F U N C T I O N A L
&

N U T R I C O S M E T I C S

[ [With 5 active ingredients positively in�uencing erectile function

With 7 energy ingredients promoting vitality and well-being

“THE NATURAL ALTERNATIVE FOR 
ERECTILE DYSFUNCTION”

Ensures faster onset of action and stronger effects 
over the course of several hours.

   Stimulates male sexual function
   Elicits a strong sexual promoting e�ect prior to sexual intercourse
   Promotes harder erection
   Enhances libido & sexual desire
   Enhanced formula - Increased quantities of natural stimulants

Binary Site of Action

Herbal Extract
improves 

erectile 
function

aphrodisiac, 
increases 

testosterone

reduces 
stress

enhances 
sexual desire delays ejaculation

Eurycoma longifolia (Tongkat Ali) + + + +

Epimedium sagittatum (Horny Goat Weed) + + +

Panax Korean Ginseng + +

Tribulus terestris + + +

Lepidium meyenii (Maca) + + + +

Energy Ingredients & Anti-oxidants

L-arginine Vitamin B3 Green Tea  Zinc Selenium Magnesium Manganese

BT X 2 Tablets

What are Functional Cosmetics?

Herbal and Natural Extracts with beneficial properties for your 
hair & skin

All Anivagene face products have as cream base Certified 
Organic Virgin Olive Oil.

Prebiotics, Probiotics & Postbiotics: 

Nutricosmetics

benefits
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C O N T A C T  U S

ANIVA INTERNATIONAL S.A.  

170 Syngrou Ave., 17671 

Kllithea, Athens, Greece

Tel.: +30 210 6849639 

info@aniva-int.com




